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Central Pattana Public Company Limited 
Company Rating:                                                                                                                                           A
Issue Ratings:  
CPN066A: Bt1,000 million senior debentures due 2006                                                                    A
CPN093A: Bt1,000 million senior debentures due 2009                                                       A
CPN10DA: Bt1,500 million senior debentures due 2010                                                       A
Up to Bt1,500 million senior debentures: 
- CPN#1/2006: senior debentures due 2009                                                                                                    A 
- CPN#2/2006: senior debentures due 2009                                                                                                    A 
Rating Outlook:                                                                                                                                      Stable
 

Rating History:                                   Company Rating                                               Issue Rating                       
                                                                                                                                    Secured                 Unsecured
22 Feb 2005                                                     A                                                     -                               A         
 4 Oct 2002                                                     A-                                                           -                              A-        
17 May 2001                                              BBB+                                                           -                           BBB+      

 

 
Rating Rationale 

          TRIS Rating affirms the company rating of Central Pattana PLC (CPN) and the ratings of its current 
senior debentures at “A”. At the same time, TRIS Rating assigns “A” ratings to CPN’s two proposed senior 
debentures. The ratings reflect the company’s leading position in the Thai retail property development 
industry, its proven record in managing shopping centers, and stable cash flow from the contract-based 
rental and service income from its high-quality shopping center portfolio.  The ratings also take into 
consideration CPN’s aggressive expansion plans, which will require large capital expenditures during the 
next few years, and the slowdown in Thailand’s economic growth as a result of increasing oil prices and 
lower consumer confidence.   
          CPN is the largest retail property developer in Thailand.  Currently, the company operates 10 
shopping centers located in Bangkok and other big cities of Thailand.  Its total retail space of 617,300 
square meters (sq.m.) means it is ranked number one. Its major shareholders are the Chirathivat family 
(35%) and Central Holding Co., Ltd. (27%), the retail leader in Thailand.  The ownership link with the 
Central Group is seen as a benefit for the company since Central Department Store serves as a strong anchor 
for its shopping centers.   
          CPN’s solid operating performance is attributable to strong occupancy rates and same store sales 
growth for its shopping centers.  As of December 2005, the occupancy rate of its 10 shopping centers 
averaged at 93.1%, which reflects their good locations in attractive and high population growth catchment 
areas. The company’s growth strategy will require significant capital expenditures during the next few 
years.  However, these plans will enable the company to maintain and improve its already strong market 
position.  CPN has demonstrated its financial flexibility through the success of selling two shopping centers 
to a property fund in August 2005.  The proceeds of Bt10,915 million were used to repay debt and finance 
new shopping centers. Consequently, the company’s total debt (including capitalized annual leases) to 
capitalization ratio improved from 60.2% in 2004 to 55.7% in 2005.  The redevelopment risk of Central World 
Plaza is partly mitigated by its prime location on the most popular shopping street together with the 
company’s successful record of developing acquired projects. 
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Rating Outlook 
          CPN’s “stable” outlook reflects the company’s ability to maintain its market position in the retail 
property industry by developing new projects and acquiring existing projects.  Despite the company’s 
significant capital expenditures during 2006-2009, the company is expected to continue its conservative 
financial policy by maintaining its target net debt to equity ratio at less than one times in the medium 
term. 

 
 

Key Rating Considerations 
Strengths/Opportunities 

 Leading position in the Thai retail 
property development market 

 High-quality shopping center portfolio  
 Recurring cash flow from contract-based 

rental and service income 
 Proven record in shopping center 

management  
 Financial flexibility 

Weaknesses/Threats 
 Aggressive expansion plans during 2006-

2010 
 Slowdown in economic growth  

 
Corporate Overview 

CPN was incorporated in 1980 under the  
name “Central Plaza Co., Ltd.” to develop and 
operate a mixed-use shopping complex in 
Bangkok.  The company has been listed on the 
Stock Exchange of Thailand (SET) since 1995.  
As of December 2005, the Chirathivat family  
held a 62% stake in CPN through Central  
Holding Co., Ltd. (27%) and family members 
(35%). The Thailand Equity Fund is another  
major shareholder of CPN, with an 8.2% stake. 
Central Holding Co., Ltd., wholly-owned by 
Chirathivat family members, is a holding 
company engaging in various businesses,  
such as retailing, real estate, hotel, wholesale  
and  food  retailing. 

The company currently develops, operates,  
and manages 10 shopping centers, four office 
buildings, two residential condominiums, eight 
food centers, and provides services within  
its shopping centers.  CPN is the market leader in  
the Thai shopping center development industry 
with 617,300 sq.m. of total rentable space at the 
end of 2005.   

For 2005, rental and service income from its 
shopping centers accounted for 80% of total 
revenue, followed by office buildings and 
residential condominiums (7.8%) and food center 
operations (6.1%). Rental and service income 
from the largest tenant was around 5% of  
total rental and service income, and the top  
ten tenants contributed roughly 20% of total  

 
rental and service income. By continuously  
adding new shopping centers, CPN has reduced  
its dependence on the performance of its  
biggest income contributor (Central Plaza 
Ladprao) from 35% in 2001 to 21% in 2005.  
CPN’s overall average occupancy rate in 
December 2005 was 93.1%, slightly lower than 
the industry average of 94.6%, mainly due to  
the abnormally low occupancy rate of Central 
World Plaza, which is under renovation.  When 
the first phase of Central World Plaza reopens  
in June 2006, the occupancy rate should  
improve. 
 

Table 1: CPN’s Shopping Center Portfolio 
Shopping Center Salable Area 

(sq.m.) 
Occupancy 

Rate (%) 
Central Plaza Ladprao 55,561 100 
Central Plaza Ram Indra 13,585 95 
Central Plaza Pinklao 56,868 99 
Central Festival Center 
Pattaya 

 
15,258 

 
100 

Central Plaza Ratchada 
Rama III 

 
56,783 

 
97 

Central Airport Plaza 
Chiangmai 

 
69,318 

 
97 

Central City Bangna 57,705 98 
Central Plaza Rama II 97,626 97 
Central World Plaza 126,045 75 
Central Town Rattanathibet 68,550 97 
Total 617,300 93 
Source:   CPN 

 
Recent Developments 

 Sold two retail property assets to property 
fund 
CPN Retail Growth Property Fund (CPNRF) 

is Thailand’s largest property fund, listed on  
the SET on 23 August 2005, with a total fund  
size of Bt10,915 million. The fund’s assets 
consist of Central Plaza Rama II and Central 
Plaza Ratchada Rama III.  Though the assets were 
transferred from CPN to CPNRF, CPN continues 
to act as property manager and is the largest 
shareholder of this fund. When CPN sold  
assets to CPNRF, the proceeds were mainly  
used to repay CPN’s debt and to fund CPN’s  
new shopping center projects. Thus, the sale  
of assets to CPNRF has helped strengthen  
CPN’s capital structure during the company’s 
aggressive  expansion.  
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 Relaunched Central Town Rattanathibet  
CPN relaunched Central Town Rattanathibet 

on 15 September 2005 with rentable space of 
68,550 sq.m., almost twice the size of the 
shopping center on the acquisition date.  The 
company has also leased the adjacent land to 
develop a new parking building with additional 
retail space of 12,000 sq.m.  The development is 
expected to be completed in December 2006  
with additional construction cost of Bt200 
million.   

 
 Apartment converted to office building at 

Central Plaza Pinklao 
Due to high demand for office space, CPN 

completed the conversion of an apartment 
building at Central Plaza Pinklao into office  
space in January 2006.  The new office building 
has 11,334 sq.m. of rental space, which is 
approximately 70% occupied, at an average  
rental rate of Bt320 per sq.m. per month.   
 

INDUSTRY  ANALYSIS 
The prospects of the retail property sector  

are closely tied to the circumstances of the  
retail industry, which is driven by consumer 
spending.   

 
 Private consumption grew at a lower rate in 

2005   
Retail industry growth is driven mainly by 

private consumption, which grew by 6.4% in 
2003, 5.9% in 2004, and by 4.2% in 2005.  GDP 
growth of 7.0% in 2003, 6.2% in 2004 and  
4.5% in 2005 also supported growth of the  
retail industry. However, the twin slowdowns  
in private consumption and GDP growth in  
2004 and 2005 were attributable to the spread  
of avian influenza, unrest in the southern 
provinces, and rising oil prices.   

 
Chart 1: Consumer Confidence Index 
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 Source:  The Center for Economic and Business 
                              Forecasting, University of the Thai 
                              Chamber of Commerce 

The consumer confidence index (CCI) 
reported by the Center for Economic and 
Business Forecasting (CEBF) confirms the 
slowdown in consumer spending.  The CCI in 
March 2006 was 83.7, down from 88.7 in 
December 2005 and 92.8 in December 2004.  

The retail sales index, compiled by the  
Bank of Thailand, grew by 6.8%, from 137 at the 
end of December 2004 to 147 in December 2005.  
However, the index has been growing at a  
slower rate since the second half of 2005.  If 
considered on a quarterly basis, the index  
grew by 4.3% in the third quarter of 2005  
from the same period of 2004. Zero growth  
was recorded in the fourth quarter of 2005.  
The most recent retail sales index (February 
2006) was 141. 

Recent forecasts by the National Economic 
and Social Development Board (NESDB) 
estimated Thai GDP growth would be in the 
range of 4.25% to 5.25% in 2006.  Therefore, 
growth in the retail sector is likely to slow  
down, as lower GDP growth normally affects 
consumer spending. 
 

Chart 2: Retail Sales Index (at 2002 prices) 
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   Source:     Bank of Thailand 

 
 Strong demand for retail space  

According to CB Richard Ellis (Thailand) 
Co., Ltd., the total supply of retail space in  
the Bangkok Metropolitan Area (BMA) stood  
at 4.35 million sq.m. in December 2005, of  
which 47.3% was shopping centers, 29.6% 
department stores and 23.1% superstores.  Total 
retail space increased slightly from 4.01  
million sq.m. in December 2004 as a result  
of expansions in both shopping malls and 
superstores. Occupancy rates decreased slightly 
from 95.3% in 2004 to 94.6% in 2005.   

Due to the current strong demand, many 
developers started new retail projects in  
various locations and redeveloped existing 
projects.  Therefore, the supply of retail space 
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will increase by approximately 400,000 sq.m. 
within  the  next  two  years. 

Average rental rates have remained  
generally the same in most retail centers. 
However, the rental rates at two large-scale 
shopping centers, Siam Paragon and Central 
World Plaza, are expected to be high, due  
to the centers’ concepts and their excellent 
locations. Therefore, CB Richard Ellis expects 
that after the completion of both centers,  
average  rates  might  increase  in  the  short  
term. 

 
 Good prospects for office buildings, 

particularly  grade  A  properties  
According to CB Richard Ellis, the total  

supply of office space in the BMA stood at  
7.21 million sq.m. as of December 2005. Due  
to strong demand and a shortage of supply,  
the vacancy rate continued to improve, from 
21.1% in 2003 to 17.2% in 2004 and to 13.3%  
in 2005. Demand for office space is expected  
to grow continuously in 2006, as new business 
registrations  increase. 

 
 Competition remains high in the retail 

industry, even after adoption of stringent 
zoning regulations  
Competition in the retail industry is high, 

especially from superstores, which have been 
aggressively establishing new outlets. As 
superstores are expanding rapidly and since  
they draw people away from traditional  
retailers, stringent zoning regulations governing 
commercial development in most cities were 
promulgated. The regulations mainly affect  
the expansion of superstores; therefore, 
superstores have created new strategies  
by opening smaller scale centers, which are 
permitted in the regulations, in order to  
maintain  their  market  shares.   

Shopping centers are also partially affected 
by the zoning regulations, especially centers  
with a supermarket. However, developers  
with large portfolios of shopping centers will  
benefit from future supply limitations. Large 
developers also have advantages in securing  
new tenants because they can offer tenant  
space at numerous locations. Shopping centers 
that have good merchandise mixes, attractive 
concepts, and interesting promotions are able  
to increase customer traffic and also attract 
tenants  to  lease  space.   

 

BUSINESS   ANALYSIS 
CPN’s strong business profile reflects  

the company’s leading position in the retail 
shopping center sector, coupled with its high-
quality assets, and predictable cash flow from 
contract-based  rental  and  service  income.  
 
 Leading position in the Thai shopping 

center industry 
CPN currently operates 10 shopping  

centers, comprising one downtown, three  
mid-town, four suburban, and two upcountry 
shopping centers. As of December 2005, the 
company’s shopping centers had a total  
rentable area of 617,300 sq.m., the largest  
in the Thai shopping center industry. The 
company’s overall occupancy rate in  
December 2005 was 93.1%, slightly lower  
than 95.3% in December 2004 and the  
industry average of 94.6% for the same  
period, mainly due to the low occupancy rate  
of Central World Plaza, which is under 
renovation. However, the occupancy rate  
should improve after the first phase of Central 
World  Plaza  reopens  in  June  2006. 

CPN’s solid operating performance is the 
result of the success of both existing and new 
shopping centers.  Rental and service income  
in 2005 grew 10.2% from 2004, mainly due to  
same-store sales growth of 10%. CPN plans  
to develop eight new projects by 2010, both  
in Thailand and in other Asian markets,  
to  strengthen  its  market   position.  
 
 Recurring cash flow from contract-based 

rental and service income 
The company’s main business is the 

development and management of shopping 
centers.  Some centers are mixed-use complexes, 
which incorporate office and residential space.   
A mixed-use complex normally stabilizes  
daily traffic between weekdays and weekends, 
bringing in more consistent revenue.   

Approximately 66% of CPN’s rental space  
is under three-year rental contracts, while  
the remaining 34% is under long-term lease 
contracts. However, the proportion of long- 
term lease contracts is expected to fall in the  
near term due to the company’s target lease  
to rent ratio of 20:80 for its new shopping  
centers. The higher the proportion of short- 
term contracts, the more flexibility for rate 
adjustments, refurbishment and tenant mix 
changes. In terms of income generation, long-
term leases contribute 12% of rental and  
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service income, while short-term leases  
account for 88%. The company intends to 
increase the proportion of rental income  
from revenue sharing contracts, which  
currently account for 10% of total rental  
and service income.  Revenue sharing contracts 
consist of a minimum rental fee, which is 
normally lower than the monthly fixed pay- 
ment, and a commitment for a percentage of 
sales.  Therefore, the company can take full 
benefit of its investment by participating in  
its tenants’ growing retail sales, while the  
minimum fee partly insures against downside 
risk.  The monthly rental fee per square meter  
of each unit can differ depending upon  
location and the marketing policy of each 
shopping center. CPN has increased rental  
rates for its popular shopping centers while 
maintaining competitive rental rates at its 
remaining  shopping   centers. 

 
 High-quality shopping centers with good 

locations  and  tenant  mixes  
CPN’s overall asset quality is good, as a 

result of its diversified income producing 
properties, good locations, and strong tenant 
bases.  The company’s main income-contributing 
shopping centers in 2005 were Central Plaza 
Ladprao (21%), Central Plaza Pinklao (14%), 
Central Plaza Rama II (8.6%), and Central 
Bangna (8.6%). However, these proportions  
will change as the company adds new  
shopping centers and sells existing shopping 
centers to property funds.  Central World Plaza  
is expected to contribute the highest income  
in  the  future  as  it  is  the  largest.   

Each of CPN’s shopping centers usually 
undergoes a major renovation every 8-9 years  
in order to create retail appeal and attract 
customer traffic. To stimulate consumer traffic, 
management also uses magnet attractions,  
such as Central Department Stores, cinemas, 
bowling alleys, supermarkets, brand name  
shops, and large multipurpose halls. The  
prime-quality shopping centers also attract  
prime-quality tenants who have the ability to 
pay the rent even in an economic downturn. 
CPN’s major anchors include Central Depart-
ment Store, Major Cineplex, and MK Restaurants. 
The good mix of major anchor tenants con- 
sequently  attracts  other  specialty  retailers. 

 
 
 

 

 Costs to rise when Central Plaza Ladprao 
land lease renews 
As Central Plaza Ladprao’s land lease  

will expire in 2008, the new contract should  
be negotiated and finalized one year before 
expiration. Though the renewal land lease  
cost is forecasted to be high, CPN is expected  
to keep this superb location within its  
portfolio. Therefore, the company’s operating 
cost will increase in the next few years when  
the  contract  is  renewed  at  a  higher  rate.   

 
 Renovation of Central World Plaza 

proceeding   as   planned 
The renovation and expansion of Central 

World Plaza will add approximately 70,000  
sq.m.  of  new  rentable  area.   

The Central World project consists of  
three parts: a shopping plaza, an office tower,  
and a hotel. The office building, with 83,368 
sq.m. of rental space, had a 74% occupancy  
rate as of December 2005, however, the  
94% of the space had been leased as of that  
date.  The project benefited from the shortage  
of grade A office building space. The plaza 
expansion is expected to be completed in  
June 2006, except for the Zone A and Zen 
extensions, which will be completed in  
February  2007.  

 
 New projects during 2006-2010 require 

significant  capital  expenditures 
CPN plans to develop and open eight  

new shopping centers by 2010 in both the 
domestic and overseas markets. The new 
shopping centers, which will start construction  
in 2006, are Central Plaza Chaengwattana and 
Central Plaza Pattaya Beach.  The development  
of Central Plaza Chaengwattana, with 100,000 
sq.m. of rentable area and 20,000 sq.m. of  
office space, is slated to open in late 2008.  
Central Plaza Pattaya Beach, with 80,000  
sq.m. of rentable area is also expected to be 
completed in late 2008. Expansion overseas 
hinges on determining the country that is  
most appropriate for CPN to start its regional 
exposure. The total investment for each  
project is approximately Bt3,500 million- 
Bt4,500 million.  Apart from developing its  
own new shopping centers, CPN also considers 
expansion through acquisition. Purchasing 
existing centers is another way to overcome  
the  limitations  of   the  zoning  regulations.   
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FINANCIAL   ANALYSIS 
CPN’s strong financial profile reflects its 

conservative financial policy, recurring cash  
flow from contract-based income, and moderate 
leverage from aggressive expansion.  

 
 Conservative  financial  policy 

CPN’s financial policy has been moderately 
conservative, with a net debt to equity ratio  
target of less than one times.  The company has  
a policy to use long-term secured loans and 
property funds to finance its property assets.  
The company currently has low interest rate  
risk, as fixed interest rate loans constituted  
around 90% of total debt as of December  
2005.  However, the fixed interest rate loans 
portion is expected to decrease in 2006, as the 
interest rate changed from fixed to floating  
rate according to the loan agreement. The 
amortized repayment schedule of the property  
funds helps the company properly manage  
cash  flow.   

After successfully setting up CPNRF in  
2005, CPN plans to launch a new property  
fund through a public offering (PFPO) of  
up to Bt6,000 million during the second half  
of 2006 by selling the office buildings of  
Central Plaza Bangna, Central Plaza Pinklao  
and the offices@Central World.  The proceeds  
of the property fund will be used to finance 
expansion projects. The PFPO helps provide 
funding alternatives, improve CPN’s capital  
structure, and provide tax benefits to the 
company. 

 
 Continued high profitability during the 

expansion  period 
CPN’s rental and service income increased  

by 10.2% from Bt5,447 million in 2004 to 
Bt6,002 million in 2005.  The increase in rental 
and service income was attributable to both  
same store sales growth and increased  
rentable area following the development and 
expansion of Central Town Rattanathibet and  
the offices@Central World. Higher occupancy 
and higher rental rates in shopping centers  
also drove up rental and service income.   

The company’s operating income before 
depreciation and amortization as a percentage  
of rental and service income and sales  
increased from 50.7% in 2004 to 55.7% in  
2005, primarily as a result of the increase in  
total revenue and depreciation. The pretax  
return on permanent capital ratio decreased 
slightly, from 11.4% in 2004 to 10.9% in 2005, 

due mainly to the CPNRF offering and the 
resultant capital gain, which boosted total  
capital.   

 
 

 Cash flow protection decreased slightly, due 
to increasing debt 
The funds from operations to total debt  

ratio dropped from 15.5% in 2004 to 9.2% in 
2005, resulting from increased amounts of  
total debt and lease obligations.  However, the 
earnings before interest, tax, depreciation and 
amortization (EBITDA) interest coverage ratio 
improved from 4.8 times in 2004 to 9.4 times 
in 2005. The increase in EBITDA interest 
coverage resulted from a capital gain of  
Bt2,884 million from selling the shopping  
centers  to  the  property  fund.   

 
 Leverage improving following the sale of 

assets to property fund 
CPN usually raises funds through issues  

of both equity and debt in order to maintain  
its capital structure. Its total debt (including 
capitalized annual leases) to capitalization  
ratio increased from 58.9% in 2003 to  
60.2% in 2004, but declined to 55.7% in  
2005. CPN recognized a capital gain from  
selling its properties to CPNRF. This gain 
boosted equity capital and helped improve  
CPN’s capital structure. CPN’s debt burden 
increased following its acquisition of Central 
World Plaza and investments in new projects. 
According to the redevelopment and expansion 
plans, CPN’s capital expenditures will be 
approximately Bt6,000 million-Bt7,000 million 
per year during 2006-2008. CPN plans to  
finance its 2006 capital expenditures with 
operating cash flow of approximately Bt2,000 
million per year and equity funding from the  
new PFPO. In order to keep its target net  
debt to equity ratio, CPN plans to raise equity  
funding by issuing another PFPO in the next  
few years, due to the success of the first  
PFPO. The expansion risk of the company 
is mitigated by the good locations of  
its projects and its successful record of   
developing   new   and   acquired   projects. 
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Financial  Statistics  and  Key  Financial  Ratios* 

Unit: Bt million 
 --------- Year ended 31 December --------- 
 3/2006 2005 2004 2003 2002 2001 

Rental and service income 1,493 6,002 5,447 4,840 3,361 2,720 
Food and beverage sales 102 420 387 341 249 230 
Gross interest expense 137 544 459 404 354 280 
Net income from operations 457 816 1,348 1,130 878 732 
Funds from operations (FFO) 542 1,368 2,049 1,804 1,249 1,066 
Capital expenditures 744 3,002 3,928 2,508 6,167 729 
Cash and short-term investment 5,703 6,140 2,100 2,279 1,273 2,182 
Total assets 32,941 33,376 27,104 23,550 21,373 14,744 
Total debt 10,751 11,060 9,668 8,009 7,594 5,021 
Shareholders’ equity 12,243 11,789 8,743 7,956 6,039 4,230 
Operating income before depre. and amort. as % of rental & 
     service  income and sales 

49.24 55.66 50.65 48.77 52.09 54.54 

Pretax return on permanent capital (%) 3.05**    10.93     11.43      10.71    11.02    14.22 
Earnings before interest, tax, depre. and amort. (EBITDA) 
     interest coverage (times) 

5.19 9.45 4.85 5.13 4.76 5.26 

FFO/total debt (%)  3.72**      9.23     15.51      15.84    11.38    19.77 
Total debt/capitalization (%)  54.34 55.71 60.17 58.87 64.52 56.03 
Total debt/capitalization (%) *** 46.76 48.40 52.51 50.17 55.70 54.28 
Note:   All ratios are operating leased adjusted ratios 
*  Consolidated financial statement 
**  Based on three-month performance ending March 2006 (non-annualized) 
***    Not including capitalized annual leases 
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 Rating Symbols and Definitions
TRIS Rating uses eight letter rating symbols for announcing medium- and long-term credit ratings.  The ratings range from AAA, the highest 

rating, to D, the lowest rating.   The medium- and long-term debt instrument covers the period of time from one year up. The definitions are: 
 
AAA The highest rating, indicating a company or a debt instrument with smallest degree of credit risk.  The company has extremely strong capacity 

to pay interest and repay principal on time, and is unlikely to be affected by adverse changes in business, economic or other external 
conditions. 

AA The rating indicates a company or a debt instrument with a very low degree of credit risk. The company has very strong capacity to pay 
interest and repay principal on time, but is somewhat more susceptible to the adverse changes in business, economic, or other external 
conditions than AAA rating. 

A The rating indicates a company or a debt instrument with a low credit risk.  The company has strong capacity to pay interest and repay 
principal on time, but is more susceptible to adverse changes in business, economic or other external conditions than debt in higher-rated 
categories. 

 
BBB The rating indicates a company or a debt instrument with moderate credit risk.  The company has adequate capacity to pay interest and repay 

principal on time, but is more vulnerable to adverse changes in business, economic or other external conditions and is more likely to have a 
weakened capacity to pay interest and repay principal than debt in higher-rated categories. 

 
BB The rating indicates a company or a debt instrument with a high credit risk.  The company has less than moderate capacity to pay interest and 

repay principal on time, and can be significantly affected by adverse changes in business, economic or other external conditions, leading to 
inadequate capacity to pay interest and repay principal. 

 
B The rating indicates a company or a debt instrument with a very high credit risk. The company has low capacity to pay interest and repay 

principal on time. Adverse changes in business, economic or other external conditions could lead to inability or unwillingness to pay interest 
and repay principal. 

 
C The rating indicates a company or a debt instrument with the highest risk of default.  The company has a significant inability to pay interest 

and repay principal on time, and is dependent upon favourable business, economic or other external conditions to meet its obligations. 
 
D The rating for a company or a debt instrument for which payment is in default. 

The ratings from AA to C may be modified by the addition of a plus (+) or minus (-) sign to show relative standing within a rating category.   
TRIS Rating’s short-term ratings focus entirely on the likelihood of default and do not focus on recovery in the event of default.  Each of TRIS 

Rating’s short-term debt instrument covers the period of not more than one year.The symbols and definitions for short-term ratings are as follows: 

T1 Issuer has strong market position, wide margin of financial protection, appropriate liquidity and other measures of superior investor protection. 
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